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CHECK IN

WHY IT’S
TIME TO

88%

FINTECH ADOPTION IN THE
USA IS MATURING AT A
RECORD BREAKING RATE,
ACCELERATED BY THE  
PANDEMIC, AUDIENCES  
AND INVESTMENTS.

of Americans were using
fintech products.

By 2021

79%
Adoption, baby boomers are 
the fastest growing fintech 
customer segment in the USA.

At

SOURCE: eMarketer

https://www.emarketer.com/content/us-consumer-fintech-adoption-surges
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ACCELERATED BY THE PANDEMIC
FINTECH ADOPTION CONTINUES TO GROW
AMONG AMERICAN CONSUMERS

Fintech Adoption in the USA

Uses fintech

58%

88%

12%

42%
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2020 2021

Does not use fintech

58%

80%-90%

Of Americans say they can’t live
without tech to manage their finances.

Of American fintech consumers plan to use 
these solutions just as frequently or even 
more often going forward.

SOURCE: eMarketer

https://www.emarketer.com/content/us-consumer-fintech-adoption-surges
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BABY BOOMERS
ARE THE FASTEST 
GROWING FINTECH 
CONSUMER SEGMENT 
IN THE USA

RISING FINTECH
ADOPTION HAS LED TO 
RAPID GROWTH AMONG 
NEW CONSUMER 
SEGMENTS

2020 62% 2020 39%

2021 96% 2021 79%

Fintech adoption among Hispanic Americans Fintech adoption among baby boomers

SOURCE: eMarketer

https://www.emarketer.com/content/us-consumer-fintech-adoption-surges
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SOURCE: data.ai

Note: Downloads across iOS, Google Play; China is iOS only

2021

Top Finance Apps by MAU by Likelihood of Use, 
United Sates

Gen z millenials gen x & baby boomers

Greenlight Ally CNBC

Venmo Progressive TD Ameritrade

Cash App Credit One Bank Yahoo Finance

Robinhood Barclaycard Allstate

Webull IRS2Go Truist

Trueblill Credit Sesame Fidelity Investments

Discover Mobile Crypto.com Drive Safe & Save

Mint.com Stash Invest Citi Mobile

Navy Federal Credit Union Experian Schwab

Acorns Invest Chime USAA

US FINTECH;
APP DOWNLOADS AND CONSUMERS GROWTH

Finance App Downloads by Country 
United States

SOURCE: data.ai

Note: 2021, iPhones and Android phones; Top 10 Finance apps used per age group indexed among the Top 50 apps overall by MAU in the Finance category; Gen 
Z represented by those aged 16 -24; Millennials represented by those aged 25-44; Gen X and Baby Boomers represented by those aged 45+

https://www.data.ai/en/go/state-of-mobile-2022/
https://www.data.ai/en/go/state-of-mobile-2022/
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SAVINGS AND
INVESTMENT SOLUTIONS
SAW THE HIGHEST SURGE IN
ADOPTION IN 2021

2
growt
4
h in us
%
e of  

digital savings tools.

1
grow
8
th in
%
use of  

online investing tools.

DIGITAL PAYMENT IS
THE MOST POPULAR
FINTECH SEGMENT
AMONG AMERICAN
CONSUMERS

SOURCE: eMarketer

https://www.emarketer.com/content/us-consumer-fintech-adoption-surges
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FINTECH IS ONE OF THE MOST ACTIVE
INVESTMENT sectors IN THE USA

Total fintech investment in h1
2021 reached
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Q1 2018 Q2 2018 Q3 2018 Q4 2018

$6.5

384 376

319
346

380
354 375

307
357

305 311

517
466

$10.8 $11.7
$17,2

$5.9

$82

$9.2
$12.5 $12.3

$7.1

$15.8

$43.7

$19.3
$22.8

Q1 2019 q2 2019 Q3 2019 Q4 2019 Q1 2020 Q2 2020 q3 2020 Q4 2020 Q1 2021 q2 2021
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Deal value ($B)

Deal count

364

Total FinTech Investment Activity (VC, PE and M&A) 
USA, 2018-H1 2021

$42.1
BILLION

SOURCE: Pulse of Fintech H1 2021 – Americas, KPMG

https://home.kpmg/xx/en/home/insights/2021/08/pulse-of-fintech-h1-2021-americas.html
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WHAT’S DRIVING
GROWTH OF FINTECH 
IN THE USA?

01
rising adoption of
e-commerce
The pandemic induced shift to online purchases led to  
exponential growth in e-Commerce adoption in the USA.  
This in turn has propelled the use of digital payment  
solutions among American consumers.

02
Rise of new consumer 
segments
Although traditionally fintech solutions have struck a chord
with younger and more affluent consumers, new consumer
segments are noting rapid growth in adoption of fintech.
Baby boomers are the fastest growing fintech consumer
segment in the USA.

03
Upswing in fintech 
investment
High volumes of funding from venture capital, private equity 
and institutional investors is fueling fintech innovation in the
country. In H1 2021, VC investment in fintech’s surged past 
$25 billion.

SOURCE: Pulse of Fintech H1 2021 – Americas, KPMG

https://home.kpmg/xx/en/home/insights/2021/08/pulse-of-fintech-h1-2021-americas.html
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DEEP DIVE INTO 
FINTECH SEGMENTS
neobanks, buy now pay later,
crypto currencies, retail investments

02
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NEO
BANKS
digital only banks that operate 
without any physical branches
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AS THE DEMAND FOR DIGITAL BANKING GROWS,
PENETRATION OF NEOBANKS AMONG AMERICANS IS 
FORECAST TO GROW TO 20% BY 2025

SOURCE: Insider Intelligence

Millions

% of population

Neobanking growth drivers

Growing demand for digital banking 
services from younger consumers.

Increasing trust of digital-only banks 
by consumers of all ages.

Increased consumer interest in 
swapping out cash and credit cards 
for financial service mobile apps.

Neobank account holders and penetration in the USA 
2021-2025

2021 2022 2023 2024 2025

29.8
35.9

41.8
47.8

53.760
50
40
30
20
10
0

25%

20%

15%

10%

5%

0%

13.7%
15.8%

17.9%

19.9%

11.4%

https://www.insiderintelligence.com/insights/neobanks-explained-list/


14SOURCE: US Neobank Emerging Features Benchmark 2021, eMarketer

SECURITY, CONTROL
AND TRANSFER
RELATED FEATURES
ARE THE MOST
IN-DEMAND
NEOBANK
FEATURES
IN THE USA

53%

41%

38%

44%

39%

See if Social Security number
has been breached

Order a replacement
debit card

File a debit card 
transaction dispute

Set up direct deposit
electronically

Transfer money instantly to
your other bank accounts

https://www.emarketer.com/content/us-neobank-emerging-features-benchmark-2021
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BUY NOW
Pay LATER
BNPL: short term financing / point of sale 
loans that allow consumers to pay for 
purchases in installments at a future date



16SOURCE: Statista

Buy now pay later market in the usa 
2019-2024

2019 2020 2021 2022 2023 2024
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BNPL GROWTH IN
THE USA RECEIVED
A PANDEMIC BOOST
BUT IS EXPECTED TO
CONTINUE TO GROW
AS AMERICANS
INCREASINGLY LOOK
FOR MONEY LENDING
ALTERNATIVES TO
AVOID NEW CREDIT
CARD DEBT

USD Billions

1200%
Growth in BNPL lending in the
USA in 2020 owing to the onset of 
the pandemic.

https://www.statista.com/
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9%

13%

3%

All americans

Millennials

Baby Boomers

GEN Z

Gen X

BNPL SERVICES
ARE ESPECIALLY
POPULAR
AMONG YOUNGER
AMERICAN
CONSUMERS
60% of Gen Zs and over a third of millennials don’t 
currently have or use a credit card. However, 
given the high cost of living, student loans and less 
accumulated wealth among these populations, 
they are in need of credit sources. This need is 
driving usage of BNPL services among younger 
Americans who are looking to improve their cash 
flow without the use of credit cards.

% who say they used a buy now pay later service in the last week

SOURCE: GWI Q4 2021, US Fintech Trends GWI Report 2022

9%

8%



18SOURCE: Credit Karma

Younger generations are 
most likely to miss payments

34%

25% 30%

of BNPL users have missed 
one or more payments.

of millennials have 
missed one payment.

of Gen Z have missed 
two payments

HOWEVER...

https://www.creditkarma.com/about/commentary/buy-now-pay-later-surges-throughout-pandemic-consumers-credit-takes-a-hit
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42%

30%

24%

Home and furniture goods

Electronics

Apparel

LOW-COST
PURCHASES DRIVE
BNPL SPEND
AMONG AMERICAN
CONSUMERS
HOME FURNISHINGS
AND ELECTRONICS
ARE AMONG THE
TOP BNPL SPEND
CATEGORIES

65% 35%
$500 or less More than $500

Low-cost purchases are most common among
Gen Z, with nearly half using BNPL services to
pay for purchases of $100 or less

High-cost purchases are most common among 
Gen X (11%) and Baby Boomers (17%), using 
BNPL services to pay for purchases over $3000

Average spend using 
BNPL services

Top categories for 
bNPL purchases

SOURCE: Credit Karma

https://www.creditkarma.com/about/commentary/buy-now-pay-later-surges-throughout-pandemic-consumers-credit-takes-a-hit
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CYRPTO
CURRENCY
Crypto currency: tradable 
digital / virtual currency built 
on blockchain technology
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16% OF AMERICAN
CONSUMERS
HAVE INVESTED,
TRADED OR USED
CRYPTOCURRENCY  
YOUNGER, MALE
AUDIENCES ARE
MORE LIKELY
TO INVEST IN
CRYPTOCURRENCY

Of Americans Of Americans Americans ages 18 to 29

62% 16% 3 IN 10

2X MORE
Likely

HIGHER
INCOMES

ASIAN,AFRICAN
AMERICAN AND
Hispanic adults

say they have heard at least a 
little about cryptocurrency.

Men are Americans with

than women to say 
they have used 
cryptocurrency.

are more likely than those 
with middle and lower 
incomes to have heard a lot 
about cryptocurrency.

are more likely than White adults to say 
they have ever invested in, traded or used 
a cryptocurrency.

say they have invested in, traded 
or used cryptocurrency.

say they have invested in, traded 
or used a cryptocurrency.

SOURCE: Pew Research Center, Nov 2021

https://www.pewresearch.org/fact-tank/2021/11/11/16-of-americans-say-they-have-ever-invested-in-traded-or-used-cryptocurrency/
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RETAIL
INVESTMENT
investments made by non-professional 
market participants



23SOURCE: The Evolving Landscape of U.S. Retail Investing, BNY Mellon

8.5%-10%

3%-5%

of American adults opened a new 
taxable investment account in 2020.

of them being first-time investors.

https://www.bnymellon.com/content/dam/bnymellon/documents/pdf/insights/the-evolving-landscape-of-us-retail-investing.pdf.coredownload.pdf
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AMERICAN RETAIL
INVESTORS OF
TODAY:
KEY FACTS
AND STATS

of new retail 
investors

of new 
investors

22% 17% 90%

LESS THAN
$500

MOBILE
APPS

SOCIAL MEDIA

New, young investors 
favor

FRIENDS, 
FAMILY &

are under 30, compared to 6%
before 2020.

Most new taxable 
accounts have

Recent market 
entrants prefer

to websites.

for investment information.

are African American, of which 
53% are women.

trade fewer than three times per 
month.

SOURCE: The Evolving Landscape of U.S. Retail Investing, BNY Mellon

of new retail 
investors

https://www.bnymellon.com/content/dam/bnymellon/documents/pdf/insights/the-evolving-landscape-of-us-retail-investing.pdf.coredownload.pdf
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WHAT GROWTH MEANS 
FOR ADVERTISERS

03
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FULL-TIME
WORKERS FROM
HIGH INCOME
HOUSEHOLDS
FORM THE
MAJORITY OF
FINTECH USERS
IN THE USA
Audience: Fintech users have been defined as 
Americans aged 16-64 who have used a banking, 
insurance or investing website or app in the last 
month.

SOURCE: GWI Q4’2021

Gender

Age group

51%

48%

urban 29%

53%

42%

27% 10%

29%

15%

1O%

20%

9%

8%

24%

49%

Single

Full-time worker

In a relationship

suburban

unemployed

Married

divorced/widowed

rural

self-employed

retired

Female

male

16-24

45-54

35-44 55-6512% 21% 24%

RELATIONSHIP STATUS

urban context

Employment status

household income

22%25-34 21%

high

medium

low

51%
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FACEBOOK AND
GOOGLE OFFER THE
HIGHEST REACH
AUDIENCES FREQUENT
ONLINE SHOPPING
PLATFORMS
Definitions
Audience: Fintech users have been defined as Americans 
aged 16-64 who have used a banking, insurance or 
investing website or app in the last month.

top social media 
Platforms

Top entertainment 
Platforms

top other websites 
& apps used

netflix

72%, IX 106
google

91%, IX 110
facebook

82%, IX 108

youtube

57%, IX 105
amazon

89%, IX 114
facebook messenger

69%, IX 109

amazon prime video

53%, IX 115
walmart.com

63%, IX 116
instagram

65%, IX 105

hulu

47%, IX 105
google maps

60%, IX 132
pinterest

47%, IX 117

disney+

42%, IX 109
eBay

42%, IX 117
TWITTER

45%, IX 109

SOURCE: GWI Q4’2021

%: reach; ie how many people in your Audience have 
agreed to a statement or used a particular platform in the 
past month.

IX: to affinity; comparing an Audience to the total internet 
population, ie shows how much more or less likely they 
are to match with a data point. The numerical distance 
from 100 shows the percentage difference compared to
the base audience. For example, an index figure of 110 
means the Audience is 10% more likely than the base 
audience to match with a data point.
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CREATIVE  
01

SOURCE: data.ai Intelligence

0 50% 100% 150% 200% 250% 300%

Note: Finance app downloads across iOS and Google Play; Download growth from Feb-
ruary 12 - 13 (Super Bowl Weekend 2022) compared to two days prior.

Testing new technology
Coinbase Super Bowl ad with QR code led to a 268% 
increase in app downloads week-over-week on Super Bowl 
Weekend 2022

Download Growth Among the Top 10 Finance Mobile Apps Downloaded in the
U.S. on Super Bowl Weekend 2022:

02
Bright Colors
Most ads feature varied bright colors with greens, 
blues and purples being the most used.

03
Messaging
Most ads feature varied bright colors with greens, 
blues and purples being the most used.

Credit karma 

turbotax 

zelle 

crypto.com 

irs2g0

venmo 

cash app 

paypal 

google pay  

coinbase
44%

38%

26%

23%

16%

13%

8%

4%

4%

268%

https://www.data.ai/en/
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CAMPAIGN
LEARNINGS

SOURCE: M&C Saatchi Performance fintech case study

01
Data Lead Solutions
Use data science to identify the key impacts 
on user acquisition.

This enables the build of a predictive
bid model which will ensure campaign
effectiveness.

02
Incrementality testing
Ensure campaign effectiveness through uplift 
testing across channels.

This shows that tactics designed to educate 
customers worked and ultimately grew to 
reaching and converting new customers.

03
Organic App Store Value
Optimize organic strategies running in the App 
Store to ensure conversion rates increased 
efficiency and improved visibility amongst a 
competitive marketplace.
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US@MCSaatchiperformance.com 
www.mcsaatchiperformance.com

TALK TO US  
NEW YORK
LOS ANGELES
LONDON 
SINGAPORE 
SYDNEY JAKARTA 
BANGKOK 
BANGALORE 
DELHI

mailto:US@MCSaatchiperformance.com
http://www.mcsaatchiperformance.com/

