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Utilizing podcasts to build
intimacy and trust with the
audience in shows they love

Audio
High impact, premium placements
e.g. Amazon Fire Tablet Wakescreen
will deliver targeted brand awareness

OTT/CTV
Identify high value creators that the
audience love to build trust

Influencers

86% of students in the U.S. are 
aged 16-24, therefore social media,
especially Instagram, Snap & TikTok
are essential channels.

Social
Deliver on appetite for education
services, for example, keywords Q1 2021:

• Sat practice test; 49,500
• Law school admission test; 90,500

Search

Media planning requires a strategic and methodical
approach, suggested tactics could include:

13.4 million parents in the U.S. with
children aged 6-16 used an education
app/website in the last month.

Parents

2.6 million teachers in the U.S.
used an education app/website

in the last month.

Teachers

7.5 million students (aged 16+)
in the U.S. used an education
app/website in the last month.

students

Understand the variations between audience groups,
there are three main audiences in the U.S. Education Tech sector:

Tips for Success

The pandemic accelerated the growth of the Education Tech sector,
offering significant opportunities for brands. Revenue from education
apps in the U.S. between January 2020 and May 2021 reached $692.3
million, total revenue in 2020 was up +53% from 2019. M&C Saatchi
Performance can enable brands to reach these audiences online.

Education Tech Opportunities
Reach a new high in the USA


